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A New Wellness Boutique
Opens on Fillmore Street

DANIEL KALISH and Patti Cazzato 
have transformed 2241 Fillmore, 
where the day-glow day spa Re-

lax Now recently stood, into CLARY SAGE OR-

GANICS. The tastefully muted and welcoming 
shop offers activewear for women alongside 
healthful lotions and potions. 

Cazzato says the clothing line, which 
ranges from $22 tees to $375 dresses, was 
handpicked to answer that pesky question, 
“How do you look stylish after you leave the 
yoga studio to shop and meet friends?” A 
third of the organic clothing in the store is 
Cazzati’s own design, with lingerie-inspired 
details and yoga-smart designs mindful of 
differing body types. Other offerings are by 
small eco-friendly companies, mostly local.

Backed by a team of wellness advisors, 
Kalish combines his training in chiropractic, 
yoga and nutrition to offer natural therapies 
in supplements, tinctures and teas. He con-
centrates on helping in the areas that plague 
women most, including weight control, mood 
and stress stabilization, hormone harmony 
and energy enhancement.

“We thought if we could have a flagship 
store anywhere, it would have to be on Fill-
more, which is truly a walking street connect-
ed to the community,” says Cazzato.

Clary Sage Organics opened July 26 — “a week 
early and a month late,” say its owners.
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